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Summary

As you hurtle towards November and flesh out your positions on 
trade policy, here are a few suggestions to consider, based on data 
extracted from a “deep dive” into The Trade Partnership’s CDxports
database.  It provides data for goods and services exports by state 
and congressional district. Here are the bottom lines.

Suggestion #1. Don't “dump” on our neighbor to the North. For most 
of you, whatever your political affiliation, Canada is your best 
customer for goods made in your state. And (if you’re running for 
President) for the country as a whole.

Suggestion #2. Other countries with which we are engaged in 
various international trade policy negotiations or other “discussions” 
are leading customers for the remaining states. Beware: your 
constituents may really care.

Suggestion #3. Carefully evaluate sector-specific trade policy 
options. Viewing appropriate trade policy platforms that would 
appeal to your potential constituents from the perspective of leading 
exports from your state or District is helpful. 

Harsh positions on trade made in the 
heat of the political battle could come 
back to haunt newly-elected officials.
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The same goes for our friends “south of the border.” Nationally, Mexico was the United States’ 
second largest export market for goods in 2019:.

• Mexico was the leading customer for state exports for five “red states” in 2019.
• Mexico was the leading destination for state exports for two “blue states” in 2019.
• Mexico accounted for more than half of total goods exports from AZ-4, NM-1, TX-10, TX-16, 

and TX-31.

Nationally, Canada and Mexico together bought one third of all U.S. goods exported in 2019. So it 
is safe to say that getting the trade relationship with Canada and Mexico right - including smooth 
implementation of the U.S.-Mexico-Canada Agreement - is very important to American 
manufacturers and their workers in nearly all states.

Suggestion 1: Love Thy Neighbors

Don't “dump” on our neighbor to the North. For most of you, 
whatever your political affiliation, Canada is the best customer 
for goods made in your state. And (if you’re running for 
President) for the country as a whole. As the map shows:

• Canada was the leading destination for state exports for 
21 of 30 so-called “red states” in 2019.

• Canada was also the leading destination for state exports 
for 11 of 19 “blue states” in that year.

• Canada was the leading market for exports from “split 
state” Maine in 2019.

• Canada is an important customer for many congressional 
districts and accounts for more than half of total goods 
exports from ME-2, OH-16, MI-12, MI-13, and WV-2.

State Counts of Top Export 
Destinations

Figure 1: Top Export Destinations by State, 2019

Canada 33

Mexico 7

China & Germany 2

Brazil, France, India, 
Japan, South Korea, & 
The United Kingdom
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Suggestion 2: Care about China, and Then Some

Other countries with which we are engaged in various 
international trade policy negotiations or other “discussions” 
are leading customers for the remaining states. So if you’re 
running for election there, you may want to consider those 
important buyers for the state’s goods as you map out your 
trade policy platform.

• In 2019, Connecticut exported nearly half of all its exports to 
the European Union, with Germany being the leading 
specific destination country. Aerospace exports from 
Connecticut accounted for $4.4 billion of the $7.3 billion 
exported to the European Union. Connecticut-1 led the way, 
exporting $2.4 billion in aerospace products.

• Trade with the United Kingdom is of particular importance 
to constituents of Utah-1 and Utah-2. The prolific gold 
mining in these districts results in 61% of their total export 
value being derived from trade with the United Kingdom.

• Marine exports from Alaska to China, Japan, and Korea totaled $1.6 billion in 2019, or about a 
third of all Alaskan exports to the world. Marine exports to Korea have nearly doubled since 2010.

• Pending negotiations to improve and smooth trade relations with Brazil are of key importance to 
exporters in Florida, as Brazil accounts for a tenth of Florida's exports.

• Trade with China really matters to exporters in South Carolina and Oregon. Two thirds of Oregon-1 
semiconductor exports, and a quarter of South Carolina-6 aerospace exports, went to China.

• Implementation and expansion of the U.S.-Japan trade agreement will matter for voters in Hawaii. 
For both Hawaii-1 and Hawaii-2, Japan accounted for about a fifth of all Hawaiian exports.

• Trade relations with India are very important to exporters in Nevada. Half of Nevada’s nonferrous 
metal product exports – one of the state’s most valuable exports – were bound for India.

Thus, as much as the national trade discussion focuses on China – which matters to many – other 
trading partners are bigger sources of U.S. export-related jobs. The trade agenda is much bigger than 
China and, in many instances, should be more heavily focused on a wider array of trade discussions 
than those with China.

Congressional Districts with 
the Highest Share of 

Exports to Select Countries

Canada ND-AL 69%

China OR-1 48%

India NV-1 26%

Japan MD-5 24%

Mexico NM-1 56%

The United 
Kingdom

UT-1 /
UT-2

61%



Suggestion 3: Look at Stuff, Too.

Carefully evaluate sector-specific trade policy options. Viewing 
appropriate trade policy platforms that would appeal to your 
potential constituents from the perspective of leading export 
products is helpful.

• Much of the concern in the last year was the potential for 
trade policy action of some type that would affect U.S. 
motor vehicle imports. U.S. trading partners threatened 
retaliation against U.S. exports should the United States 
follow through on threatened tariffs on imports of motor 
vehicles.  Such retaliation would affect manufacturers in 11 
states for which motor vehicles (or parts) are leading 
exports:  Alabama, Georgia, Indian, Kentucky, Michigan, 
Missouri, Mississippi, Ohio, Tennessee, West Virginia, and 
Virginia.

• Similarly, threats to disrupt global supply chains would have an adverse impact on U.S. exports of 
semiconductors, for example.  These are leading exports for California, Oregon and Vermont. 
Semiconductors from manufacturers in these states find their way into consumer electronics products 
(and industrial products too, of course), many of which are later imported into the United States in the 
form of phones or computers or televisions with a Made In Foreign Country X label on them.

• Retaliation by U.S. trading partners have been a huge blow to exporters of agricultural and marine 
product exports. From 2017 to 2019, sorghum exports from Kansas fell 59%, soybean exports from 
Iowa fell 21%, and salmon exports from Alaska fell 25%.

Before embracing these policies, candidates may want to know their audience.

State Counts of Top 
Product Exports

Figure 2: Top Export Products by State, 2019

Aerospace 12

Grains 6

Pharmaceuticals 4

Semiconductors 4

Nonferrous Metals 3

Petroleum 3

Motor Vehicles 3



Conclusion

Increased costs from tariffs and retaliation by U.S. trading 
partners will cascade throughout the U.S. economy, 
negatively impacting output and employment at a time 
when the U.S. economy can least afford to do so. On the 
other hand, pursuing country and or sector specific trade 
deals can provide relief for ailing businesses.

During the Great Depression, Congress imposed the 
Smoot-Hawley Tariff. Most economists and historians 
believe that these tariffs, and the subsequent retaliation 
from U.S. trading partners, exacerbated the Great 
Depression. Global trade declined by approximately two-
thirds in the four years after passage. We need to learn 
from history, and not repeat the same mistake in the heat 
of Congressional or Presidential elections..

About CDxports and CDxjobs

The Trade Partnership offers two trade data series: CDxports, which estimates U.S. goods and 
services exports by state and congressional district, and CDxjobs, which estimates jobs directly 
and indirectly related to those exports.

CDxports is a first-of-its-kind database that estimates U.S. goods and services exports from states and 
congressional districts; CDxjobs estimates the jobs directly and indirectly supported by those exports.

CDxports reports merchandise export estimates for more than 100 industries to 230 countries as well 
as services export estimates for more than 30 sectors to over 70 countries and regions for which the 
U.S. government publishes national export data. It is the only available source for state exports of 
services and congressional district exports of goods and services. In 2020, CDxports was expanded to 
provide monthly goods export data.

About The Trade Partnership

The Trade Partnership was founded by Laura Baughman in 1991 to meet a need for a consulting 
firm that could apply economic analysis to produce clear, concise and useful information about the 
impacts of trade policies. Our office in Washington, DC offers locally based trade and economic 
consulting services that combine economic analysis with the management of public and legislative 
outreach.

To ensure you receive future research updates from The Trade Partnership, follow 
@TradePartnersDC on Twitter and sign up to receive email updates at:

https://tradepartnership.com/about-us/contact-us/

Willis C. Hawley (left) and Reed 
Smoot (right) in April, 1929.
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